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Safe Harbour Statement

Thisannouncemenimay contain forward-looking statements,including® ¥ 2 NokiznR G I G S Wishiyi théingeaning
of the United StatesPrivate SecuritiesLitigation Reform Act of 1995 Words suchas WS E LI®O § & ® DALY (GS
Wo St oSt agative of these terms and other similar expressionsof future performanceor results, and their
negatives,are intendedto identify suchforward-looking statements Theseforward-looking statementsare basedupon
currentexpectationsand assumptiongegardinganticipateddevelopmentsandother factorsaffectingthe Group Theyare
not historicalfacts, nor are they guaranteesof future performance Becausehese forward-looking statementsinvolve
risks and uncertainties, there are important factors that could cause actual results to differ materially from those
expressedor implied by these forward-looking statements,including,amongothers, competitive pricing and activities,
economicslowdown,industry consolidation,accesgo credit markets,recruitment levels,reputational risks,commodity
prices,continuedavailabilityof raw materials,prioritisation of projects,consumptionlevels,costs,the ability to maintain
and managekey customerrelationshipsand supplychainsourcesconsumerdemands currencyvalues,interestrates,the
ability to integrateacquisitionsand completeplanneddivestitures the ability to completeplannedrestructuringactivities,
physicalrisks,environmentalrisks, the ability to manageregulatory,tax and legal matters and resolve pending matters
within current estimates,legislative fiscaland regulatorydevelopments political, economicand socialconditionsin the
geographianarketswhere the Groupoperatesand new or changedpriorities of the Boards Further details of potential
risksand uncertaintiesaffectingthe Groupare describedin the D N2 diigsavith the LondonStockExchangeEuronext
Amsterdamand the US Securitiesand ExchangeCommissionjncluding the 20-F Report and the Annual Report and
Accounts2009 Theseforward-looking statementsspeakonly asof the date of this document Exceptasrequired by any
applicablelaw or regulation,the Groupexpresslydisclaimsany obligationor undertakingto releasepubliclyany updates
or revisionsto any forward-looking statementscontainedhereinto reflect any changein the D N2 dekg@dationswith
regardthereto or anychangen events,conditionsor circumstance®n whichanysuchstatementis based



Strongest volume performance in 25 years

categories top brands

11/11 12/13

6% volume growth yedo-date




Delivering against our priorities

volume growth
accelerated

FYO8

FYO09

YTD 1Q

underlying margin

0.1%
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increasing

FYO9 YTD

strong cash flow
delivery

YTD 08 YTDO09 YTD 1Q

Net cash flow from
operations




Markets remain soft 1 recovery long drawn out

market value growth

developed markets emerging markets
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A new Unilever emerging

Unlener
bigger, better, faster In-market execution cost competitiveness
innovation improving addressed

JlII

Q309 Q409 Q110 Q210 Q310

L1bn savings

on-shelf availability overheads down
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Q3 10: 13% turnover growth

Turnover
Q3'09

USG3.6%

-1.2%

-0.5%

Vol/Mix Price

Currency

Acq/Disp

Turnover
Q310



YTD: 11% turnover growth

USG3.8% 1%
-2.1%
6.0% -
Turnover Vol/Mix Price Currency  Acqg/Disp  Turnover

YTD '09 YTD 10



Q3 10: broad based volume growth

emergingmarkets developedmarkets

-1.2%

Q109 Q209 Q309 Q409 Q110 Q210 Q310 Q109 Q209 Q309 Q409 Q110 Q210 Q310

YTD all of our categories are growing volume




Volume shares strong

volume share change
MAT

bps

Q4 08 Q2 09 Q4 09 Q2 10 Q310

source: AC Nielsen/IRI/CCR/Kantar/Intage/Aztec



Q3 10: personal care innovations

Ponds anti-aging Lux re-launch
China/lndonesia China/Japan

POND'S

gold radiance




Q3 10: home care innovations

Sun phosphate free
Western Europe global re -launch




Q3 10: food innovations

oSG

X7
Unillenser

Lipton Milk Tea - China

LIPTON TEA CAN DO THAT w




Q3 10: brands into new markets

Axe 1 Japan / Bangladesh Cif - Indonesia

Noda) Bandelltilang;
BersihBegkilay)

RHXE TWIZ2T

A NEW FRAGRANCE THAT CHANGES

Baru! @ Pembersih Serbaguna



Q3 10: brands into new markets

Dove Deo - Indonesia Magnum 1 Ecuador
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Miliki kulit ketiak lebih indah dan
cerah, seperti yang kita inginkan.

/)ove
ightening
e Do ENCUENTRA TU MAGNUM DORADO
e Y GANA $5000 DOLARES EN COMPRAS.
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Q3 10: brands into new markets

Rexona - Israel
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Q3 10: underlying price growth improving

3rd quarter of flat

underlying price growth pricing at group level

Q3 09 Q4 09 Q110 Q2 10 Q310



Q3 10: confidence In pricing actions

Spreads dressings
UK US

L— L—

price growth  volume share price growth volume share

deodorants
Indonesia

price growth

]

volume share




Q3 10: gross margin up 60bps year -to-date

Ulbn savings

gross margin change by quarter yeartordate

310
290 240

bps
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-150
-190
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Q3 10: A&P investment behind innovations

Flat

R

3
o

Q309 Q310 2009 YTD 2010 YTD



Q3 10: underlying operating margin

YTD '09 GM % Change A&P % Change Indirects % Changt YTD '10



Q3 10 YTD: underlying operating margin

YTD '09 GM % Change A&P % Change Indirects % Changt YTD '10



Q3 10 YTD:earnings per share

Fully
Diluted EPS
Growth
29%

EPS YTD 09 Operational Restructuring Currency Pension Costs Others EPSYTD 10
performance



Q3 10: negative trading working capital

TWC% Turnover

e MAT Average TWC % T/over

wew== Closing TWC % T/over

-5%




Q3 10 YTD : free cash flow L2.5bn

Lbn
2009

o

Oper' wWC Capex Tax Others FCF 2009 Oper' WC Capex Tax Others FCF 2010
profit b/ Change profitb/ Change

depn' depn'

amort amort



Balance sheet

net debt

pension deficit

cash contributions
to pensions

guarterly dividend
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Fit to compete in Laundry

fabric cleaning fabric cleaning fabric cleaning
India Turkey Thailand

— — —

volume growth  volume share volume growth  volume share volume growth  volume share




Fit to compete in Deodorants

consistent share double digit
gains > 100bps volume growth
avg. per annum year-to -date
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Fit to compete in Hair - North America

5

Unillenser

strong share high single digit strengthening the
performance year - volume growth portfolio through  M&A

to -date

B 5 iy
TAKE YOURBAR
FROM FLAT. TO ALL-DAY

FABULOUS

Farlasting volume, rew TIESemme 24 Hour Body.

Volume  Value 2008 2009 YTD 10 e (e




Fit to compete in Ice Cream

“THE BEST ICE CREAM

WE'VE EVER STOLEN” strong volume strong volume
PN share performance growth
MAGNUM 2008 2009 YTD 10

GOLD?! 2008 2009 YTD 10



Fit to compete In emerging markets

emerging markets volume growth:

Q109 Q209 Q309 Q409 Q110 Q210 Q310 2009 YTD 10



Setting our own agenda - new vision

CONCENTRATED

-

Less Amount Of Powder

environmental impact

2009



